How does Krakow become Smart as a Heritage City and what does that
mean for its residents?

Robert Piaskowski

Plenipotentiary of the Mayor of Krakow for cultural affairs
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Krakow —800 000 population

100000 160000 257 130

employees of BPO, registered entities BPO, SSC/GBS, IT, nationalities
centers
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Unemployment rate of inhabitants living in Average gross monthly  Languages in
Krakow are foreigners salary business



Academic city
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The oldest and most prestigious art
schools in Poland
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Stanistaw Wyspianski Jan Matejko
National Academy of Theatre Academy of Fine
Arts in Krakow Arts

Krzysztof Penderecki
Academy of Music in
Krakéw

1888




Krakow Technology
Park LTD

Narodowe
Centrum Nauki
Prometheus

super komputer
AGH

Alvernia
Studios




Polish city of the future

Krakow is one of the largest outsourcing centers in the world.
2017/18, The Financial Times

The best place for the modern business services HSBC N HW
sector in continental Europe. '

: ik
! i ur gy VL RR Ak lgeme 3700 @MU 0 <00 .
(8 position in the world, Tholons Services Globalisation Index P P 1 . T !ﬂH LT ﬂ! i r i LT -
% | SRR, ey 7 | BRRRR L L i | ER ]| i' e, :
201 7) . ! | eeeepeto BN d‘ﬂ!“ "’ll h Lk - =

L : L 0 Mu e |‘!|=‘;):| | L4
J [ SO L AR TR T | et PUT R
e ik o LA wo= . ‘

_ STATE STREET
Friendly atmosphere for e [ L DI O L LR l

business and economic ARNRER |l WEE IR (DY | -

I 4
L LG L e Tl CRCT LR EUAR

L e L L




In 1978, the historic centre of Krakow was
inscribed in the UNESCO World Heritage List.

| ] ] | ]
Criterion IV, as an outstanding A multitude of cultural In 2016, the UNESCO World
example of an architectural influences and invaluable Heritage Committee adopted a
ensemble which illustrates a historical value of the city. retrospective Statement of

Outstanding Universal Value for

SIEEEIE SR NiSHem the historic centre of Krakow




Krakow and UNESCO
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Tourist city

14,05 million

5,5mld zi

Revenue generated by
tourism in 2020

8% of the local GDP




Heritage: the most valuable
resource for tourism

14,5 milion visitors

in 2019

29% of tourists in Krakow declare they come for
monuments and history

19% prioritize the unique

atmosphere of the city

monuments + landscape + people = an extremely fragile equation

PHOTO | PRZEMEK CZAJIA




“The best European urban destination’

90% of visitors would recommend the
city to their friends (a 2021 study)

"Which? Travel magazine"
(93% of points from readers)
- 1 st place

‘REUTERS  BuzzFeed

MOTORS = DEAR DEIDRE

mws FABULOUS  MONEY  TECH
Krakow rated best
European city thanks to its fantastic
value for money - and flights there
cost just £10

1 Nov 2019, 0:01 | Updated: 5 Noy 2019, 16:48
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7 Amazing International Vacations’
Won't Cost a Fortune

8Y KERRI ANNE RENZULLI & MEGAN LEONHARDT / MONEY.COM , MEGAN , MEGAN LEONHARDT / MONEY.COM , MONEY AND MONEY.CC
2017

« Swipe table for more »

Europe's best cities, as voted by you
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NEWS POUTICS VOICES FINALSAY SPORT CULTURE VIDEO INDY/LIFE BLACKFRIDAY INDYBEST LONGREADS INDYIO0 VOUCHERS  PREMIUM Average Food and| Cul
Destination _, hotel Accommodation 2
airfare drink  attrz
rate
Krakéw £126 £59 L2 8 & & L & 8 & B 3
Seville £161 £78 e ok o ok ok Thkkkh *ok
Valencia £148 £71 * ok ok ok ok * %
Berlin £165 £78 %ok ok ok *ok ok **
Amsterdam £95 £124 ok ok LR * %
Budapest £133 £68 ok ok LR * ok
Munich £146 £105 * ok *k **
Venice £107 £80 * Kk h ok LR *x
Krakow has been named the best city break destination in Europe for the = 5
third consecutive vear, according to a \Which? survey. Verona £126 £79 afab b WREw ww
The consumer champion based its 2019 rankings on responses from Bordeaux £101 £89 * ok k& LR A B & 2 &
4.704 respondents, who rated 43 European cities they'd visited on food =
and drink. accommo) retting TRAVEL+ 6 Nast " W
= Cond
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fUi Intelligence | @noeeenoeNt  TRAVELE  Traveler "
TIC TOMSn oity recei bre of ‘tripadViSOI' e onl
destination to garner a five-star rating for value for money. thanks to an HeIsInki Loz 112 W ww ww
jerage S . o5 bOrC ; 9
average hotel rate of £59 and beer costing around £2, Madrid £124 £81 Fa—— - -







Sport events
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Krakow’s hosting sporting events of
the world’s first national
championships.

The Arena’s impact:

« Nearly 52% of visitors are
tourists, the remaining 48%
are residents.

« Total economic impact (est.):
PLN 580 milion from its
beginning (S 140 milion)

TOURISM — CASE OF KRAKOW




The City of Congresses
and Conferences

« ICE Krakéw Congress Centre, Expo Krakéw and
the Tauron Arena at the heart of this process.

« Congresses, exhibitions and event venues,
together with
a wide variety of hotel conference centres

available.

Meetings Star Award J \
2015 & 2016 | POSITION

2017 11 POSITION ) (
2018 I POSITION N

KONGRESNA ZVEZDA
MEETINGS STAR

TOURISM — CASE OF KRAKOW
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The City of MICE Industry
and Great International
Festivals

A city of great events, high
culture and renowned
artists

TOURISM — CASE OF KRAKOW

ZGODZI SIE MIEC
W LUSTRZE
TYLKO
TWARZ CZEOWIEKA.
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“Once attracted, twice valued”
in the world of concerts,
conferences and festivals

41st Session of the World Henta
41e session du Comlte du patrim
Cracovie, Pologne 201




Krakow

Rank

== Poland, Europe

urban green

£Trees ™ &Water
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93% OF RESIDENTS

have at least 1 park less than
a 15-minute walk away from home
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NOWE MIEJSCA DO WYPOCZYNKU R . T T T ' i Pios

UL PODGORSKA / GALERIA KAZIMIERZ




Wesota District — Crea_ie st_rict
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House of Theater Crafts Center of Early
Music

Kitchen of Arts
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Convent of
Culture

Botanical Garden
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. Wesota 360’
_ digital arts center

Krakow Library

Railways Station RE R LR




Krakowm-disonant heritage
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Lem’s Planet — creative center of literture and language
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Krakow Music Center

creative music village
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Robert Piaskowski

Plenipotentiary of the Mayor of Krakow
for Culture & Heritage
robert.piaskowski@um.krakow.pl
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